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Marketing
Plan
Overview



✅ WEBSITE

✅ SOCIAL MEDIA

✅ EMAIL MARKETING

✅ PRINT MATERIALS

Marketing
Channels



AMPLIFYING YOUR MESSAGE

TO YOUR DESIRED CUSTOMERS

THAT LEADS TO THE SALE



Marketing
Stages

1
Plant

2
Grow

SALE

3
Cultivate



Growing trust with potential
customers & leading them to the
sale (solution)!
Keep the communication going!

Planting your message in front
of NEW potential customers &
inviting them to learn more!
Reach NEW people who will love you!

Cultivating your relationship with
existing customers & keeping them
coming back for more!
Create loyal customers who share you with all their friends!

1
Plant

2
Grow

SALE

3
Cultivate



Farmers
Market

1
Plant

The Market is bringing in NEW
people who don’t know you YET.
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Farmers
Market

1
Plant

2
Grow

SALE

3
Cultivate

The Market is bringing in NEW
people who don’t know you YET.

You get to have a conversation
and answer any question, give
samples, and build trust.

Your existing customers will
come see you and buy from you.



Plant - Attract people to your booth1.

PRINT MATERIALSa.

Signagei.

Bannersii.

Productiii.

SAMPLESiv.

What differentiates you v.

Displayb.

Smiling farmer facesc.

Farmers
Market





2. Grow Trust

SAMPLESa.

Invite them to sign up for emailb.

Flyers/Brochure/Rack Cardsc.

Invite them to buy!!!d.

Farmers
Market

Farmers Market Script









3. Cultivate Loyalty

Email customers every weeka.

Personablei.

Welcomingii.

Special offersiii.

Social Mediab.

Post that you’re at the marketing & what

you have

i.

Add to your Stories with a bit more behind-

the-scenes.

ii.

Farmers
Market





Action
Plan

✅ Big Signage - Logo & Products

✅ SAMPLES

✅ Display

Stack it high & watch it fly

Product signage with details

✅ Email list signup

✅ Print materials to hand out

✅ Script to close the sale

✅ Email & Social Posts to get your customers there!

Farmer’s Market Checklists
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people who don’t know you YET.
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before coming out to your store
or they’ll follow your signage to
get to your store.



Farm
Store

1
Plant

2
Grow

SALE

3
Cultivate

YOU have to bring in NEW
people who don’t know you YET.

They’ll do more research online
before coming out to your store
or they’ll follow your signage to
get to your store.

Your existing customers will
keep coming out and bringing
their friends.



1. Plant - Make your store known!

Print Materials1.

Road Signage - yard sign/sandwich boarda.Farm
Store



1. Plant - Make your store known!

Print Materials1.

Road Signage - yard sign/sandwich boarda.

Website - SEO2.

Google Profile3.

Idaho Preferred Guide4.
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Store



1. Plant - Make your store known!

Print Materials1.

Road Signage - yard sign/sandwich boarda.

Website - SEO2.

Google Profile3.

Idaho Preferred Guide4.

Social media5.

Facebook Eventsa.

Tag your locationb.

Use local hashtagsc.

Farm
Store









2. Grow Trust

Print Materials1.

Open hoursa.

Product signageb.

Brochure/Rack Card/etcc.

Farm
Store













2. Grow Trust

Print Materials1.

Open hoursa.

Product signageb.

Brochure/Rack Card/etcc.

Website2.

Clear hours & directions & payment optiona.

What are your top 3 questions? Have them on top of page.b.

Getting into more detailc.

Farm
Store





2. Grow Trust

Print Materials1.

Open hoursa.

Product signageb.

Brochure/Rack Card/etcc.

Website2.

Clear hours & directions & payment optiona.

What are your top 3 questions? Have them on top of page.b.

Getting into more detailc.

Google Profile3.

Reviewsa.

Open hoursb.

Pictures of what they’ll experiencec.

Farm
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2. Grow Trust

Print Materials1.

Open hoursa.

Product signageb.

Brochure/Rack Card/etcc.

Website2.

Clear hours & directions & payment optiona.

What are your top 3 questions? Have them on top of page.b.

Getting into more detailc.

Google Profile3.

Reviewsa.

Open hoursb.

Pictures of what they’ll experiencec.

Email & Social media4.

Collect Email & Invite people to follow you on instagrama.

Consistent Strategyb.

Farm
Store



3. Cultivate Loyalty

Print Materials1.

Brochure/Rack Card/etc your customer

can share

a.

Thank you cardsb.

Website2.

New recipes or blog posts with farm

updates or education

a.

Google Profile3.

Asking for reviewsa.

Email & Social media4.

Consistent Strategya.

Encourage people to tag youb.

Surveys and Feedbackc.

Farm
Store





Create an Experience
Relationships - Smiles - Memories



Action
Plan

✅ Road signage

✅ Product signage

✅ Have a brochure/rack card

✅ Website

SEO - include keywords, location, products

✅ Google Profile

Create or update with hours, pictures, info

Ask for reviews

✅ Social Media

Tag locations, Local hashtags

✅ Collect Email addresses

Farm Store Checklist



Wholesale

1
Plant

YOU have to get in touch with
PURCHASERS.

Restaurants, Food Hub, Stores



Wholesale

1
Plant

2
Grow

SALE

YOU have to get in touch with
PURCHASERS.

Start building a relationship
with the purchaser.

Restaurants, Food Hub, Stores



Wholesale

1
Plant

2
Grow

SALE

3
Cultivate

YOU have to get in touch with
PURCHASERS.

Start building a relationship
with the purchaser.

Create a system to make
reordering really easy.

Restaurants, Food Hub, Stores



1. Plant

Knocking on doors1.

In-persona.

Emailb.

Print Materials2.

Business Carda.

Brochure/Rack Card/etcb.

SAMPLES3.

for purchaser & other employeesa.

Wholesale





2. Grow Trust

SAMPLES1.

Follow-up workflow2.

Email/Call/Text 2-3x afterwarda.

Did you get a chance to use it?b.

How did it work out? Would you like to try

anything else?

c.

Here’s the price list and my delivery schedule.d.

Website3.

Who you are, what you doa.

list the restaurants/stores where you’re locatedb.

Print Materials4.

Packaginga.

Wholesale





3. Cultivate Trust

Make ordering really easy1.

Long relationship2.

Giftsa.

New samplesb.

Eat at their establishmentc.

Social Media3.

Share drop-off daysa.

Collaborationsb.

Encourage people to tag youc.

Wholesale





Action
Plan

✅ Create a list of places you’d like to sell your product

✅ Create a business card/postcard with your info

✅ Website

Update with locations you sell to

✅ Create packaging

✅ Start distributing!!!

Wholesale Checklists





SERVICES

On-demand marketing training classes. Perfect for the DIY
farmer or artisan eager to master marketing.

TRAINING CLASSES1

2

Find your focus, build your community, & grow your business at
In-Person Retreats designed for farmers & artisans ready to
crush their goals.

RETREATS

3

The fastest way to streamline your business to reach your goals.
With a personalized, step-by-step approach, I walk through all the
challenges of growing a local farm or artisan business.

1:1 COACHING 



FREE MARKETING REVIEW

Take the
next step

Free Marketing Review

Discuss your goals

Where you’re at now

Where you want to be

How to get there

30 minutes call

www.cultivatingyourmarket.com

https://cultivatingyourmarket.as.me/free-call

